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Development Schematic
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FACILITIES PLAN
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21

(1) RECEPTION

(2) POOL DECK

(G) POOL WITH CABANA

(») MAIN POOL

(5) KIDS POOL

() BBQPAVILION

(7) PLAYGROUND

" () GARDEN

’I| (5) MULTI-PURPOSE COURT

(G9) (M) JACUZZI, STEAM, SAUNA & LOCKER

G )TJACUZZISTEAM SAUNA & LOCKER
! é‘ 15

G2 rG@rF SIMULATOR ROOM

RESTAURANTS + ROOF TOP CIGAR BAR 1,640.58
VARIOUS FACILITIES 5,545.47
VIP LOUNGES 130.84
MULTI PURPOSE ROOMS 62.85
MANAGEMENT OFFICE AND RESTING 115.44
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Boomlng i:'Canomy.

7% DP

Growth Per Capita

Free currency in circulation
Cambadia is the only country in Asia that uses US Currency in
property purchases and provides minimum foreign exchange
control with the best foreign exchange rates.

2_ Best regional investment
Cambodia joins the World Trade Organization WTO) in 2004,
while ASEAN countries enjoy the advantages of regional
investment policy.

3. Soaring market economy
Cambodia’s GDP is growing at a rate of 7.4% a year, making it
one of the fastest growing countries in the past 10 years.

4. Booming tourism market

Angkor Wat, one of the seven wonders of the world attracts
tourists from all over the globe. Cambodia's tourism has an
average annual growth of 14% for the past 5 years.

Labor intensive industries
Cambodia's fast-growing economy consists of mainly a young
and energetic labour population.
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ROYAL PIATINUM
13th-15th FLOOR PLAN . 1 BEDROOM STUDIO
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ANODETO
CRAFTMANSHIP

Where every detail is a testament of quality and timeless design

This is all about the next generation of living style, Ranging

from 51.80sqmto 493.62sqm. You will geta g]nnp\'e offunctionality, aesthetics

and comfortability at every nook.

Units range from private studio, | Bedroom to 4 Bedroom type
g Yi
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LEVEL

Ideal lifestyle with
myriad faciities A

S 424

TYPES UNITS

Choice of 5 different layouts Quality, partially fumished
for every need
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Unit Number : #01-9A
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CarparkLevel 5

Total Motocyele Lots:
28 lots (Level 5 + 6)




Carpatk Level 6

Total Carpark Lots:
330 Car lots (

Total Motoé"ﬁ--- L
28 lots (Level 5 +6)
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No Tower Type

Commercial, Clubhouse. Restaurant. 5
Swimming pool. Spa. Gym. Sauna. Cigar Bar - 7496.19
= n
Commercial. Shophouse. for Tower B
Reception and Office area 674.74

15779.41

Carpark + Ramp
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Gros's. Area
49.78 - 51.80 sgm
68.63 - 70.23 sgm
117.78-118.27 sqm |
111.15-111.36 sqm

13468 - 134.82sqm &
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Unit Type D
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LIFESTYLE

FOR A COMPLETE U

Decked out frem top to bottom, get used to a myriad of retail and
leisure choices at Royal Platinum. The shopping boulevard here also
features an open-street concept where you can shop and dine both
indoors and out.

Indoor shopping street | F&B-ready commercial units*

*Selected units only




—

Fi
o i e

o FEiN A

: ‘ [t ||1--'
il

SHO%»

= B !_| I
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Royal Group of Companies £ % &4

..... AL RAARL
The Royal Group is the home of the premier
in Cambodia and is recognised
business canglomerate. Establis

-established and reputable real estate and
| track record listed on the mainboard

Having a history of suceessful,
range of industries, The Royal
of the first truly free-marke
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About Us # T 441

Royal Platinum is a joint development | en ( 'I lat L iﬁLiﬂ’ﬁ’#:R&-él, BEREASEREE
companies in South East Asia; The Royal Group 2 iong : i | . [T1]
The Royal Group is one of Cambaodia’s most dix r m o) . —, HE A — AR S G AT T R A 3],

premier strategic investment holding compa ﬁ ;i 1 a7 _ LARAR R, BB RRAL, BREFA. W HEFL

industries such as telecommunication, transpol
& resorts, property development, trading and more. |/ ’
iﬂaﬁifm%$ A—RERELHRMT AN, AFRBAE

Hong Lai Huat Group Limited is a reputable real estate ;Tld pl’opﬂl'ty ‘}@ﬁéj:ﬁ&*iﬁ;&, B M IR R A e e S

established since 1988. This investment holding company engages in the
property development and real estate activities in South East Asia.
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ROYAL GROUP OF COMPANIES

Royal Hong Lai Huat

JOINTLY DEVELOPED BY

ROYAL
GROUP
EXEH

HONG LAl HUAT GROUP LIMITED

Royal Hong Lai Huat One Company Limited
Head Office : Canadia Tower (No.315), Block A, Level 26™ Street Preah Ang Duong, Sangkat Wat Phnom,

Khan Daun Penh, Phnom Penh, Cambodia.
Sales Gallery : Land No. 153, St. 337, Phum 2, Sangkat Boeng Kak 2, Khan Tuol Kouk, Phnom Penh, Cambodia.

Hotline : 099 953 999 / 023 99 8282 / 023 99 83 83
Email : enquiries@royal-platinum.com | website : http://www.royal-platinum.com

While reasonable care has been taken in the preparation of this brochure, the developer cannot be held responsible for any inaccuracies or omissions. The statement, information and depictions shall
not be regarded or relied upon as statements or representations of facts, and are subject to such changes as may be required by the developer or the relevant authorities, and cannot form part of an
offer or contract. Visual representations, digital images, models, showflat, illustrations, photographs, drawings, displays and art renderings are artist impressions only (which serve only to give
an approximate idea of the project), and cannot be regarded as representation of facts. All plans and layouts are not to scale and are subject to change / amendments as may be directed or approved
by the relevant authorities or required by the architect. The information included in this brochure is accurate as at the time of printing and they maybe change subsequently as may be required by
the architects and relevant authorities. For the avoidance of any doubt, the information herein shall not form part of the Booking Form of Sales and Purchase Agreement governing the terms and

conditions of the sales and purchase of the unit.

Pictures may be of model unit(s) and are purely for illustrative purposes only, Sizes and floor plans of actual unit may vary.
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